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 This book is designed to provide information that the authors believe to be 
accurate on the subject matter it covers, but it is sold with the understanding that 
neither the authors nor the publisher is offering individualized advice tailored to 

any specific portfolio or to any individual’s particular needs or rendering 
 investment advice or other professional services such as legal, tax, or accounting 
advice. A competent professional’s services should be sought if one needs expert 
assistance in areas that include investment, legal, tax, and accounting advice. 
This publication references performance data collected over many time periods. 

Past results do not guarantee future performance.
Additionally, performance data, in addition to laws and regulations, change over 
time, which could change the status of the information in this book, and do not 

reflect the deduction of management fees or other expenses. This book solely 
provides historical data to discuss and illustrate the underlying principles. 

Additionally, this book is not intended to serve as the basis for any financial 
decision; as a recommendation of a specific investment advisor; or as an offer to 
sell or purchase any security. Only a prospectus may be used to offer to sell or 

purchase securities, and a prospectus must be read and considered carefully before 
investing or spending money.

No warranty is made with respect to the accuracy or completeness of the 
information contained herein, and both the author and the publisher specifically 
disclaim any responsibility for any liability, loss, or risk, personal or otherwise, 

which is incurred as a consequence, directly or indirectly, of the use and 
 application of any of the contents of this book. All examples used throughout 

this book are for illustrative purposes only.
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Preface

Over my career as a wealth manager, I have met thousands of indi-
viduals searching for a better way of investing. I noticed early on 

that most of the clients coming on board with my firm were terminating 
a prior advisor. It became clear to me that these clients weren’t getting 
what they had hoped from their former advisors. While at times the 
issues were related to communication, relationships, and the like, some-
times the change was because the client wasn’t getting the returns they 
had hoped, or their former advisor had blown up their portfolio. Mistakes 
had been made along the way.

Many investors don’t enjoy investing, don’t have the time for it, or 
don’t feel they are particularly good at it. This type of investor searches 
for an advisor to alleviate the burden—to show them the way. Unfor-
tunately, many if not most advisors make the same mistakes individ-
uals often make. This is the tragedy of the financial services industry. As  
I have watched fortunes made, lost, and sometimes rebuilt again, I have 
observed the main problems that led to the deterioration of wealth. The 
conclusion is quite simple: In most cases, if an investor has greatly underper-
formed from an investment perspective, it is not because of the markets, but because 
of their own, or their advisor’s own, mistakes. All of us, at times, are suscep-
tible to at least one of these mistakes. Many of the greatest investors of 
all time acknowledge they have made them or are aware of them and 
actively put up mental roadblocks to prevent themselves from making 
them. For years, I have spoken about these mistakes, and this book will 
cover how to avoid these pitfalls and show a clear path toward achieving 
investment success.
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