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What’s your favorite celebrity doing right now?
With this book, you’ll know! Find Twitter handles for all your idols, listed 
alphabetically and grouped by category. Start following your faves right now!
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Ha some of these messages really do make me laugh, and some 
make me feeeeel ......slightly sick

— Simon Cowell, American Idol Judge

What will I miss about the game when I’m done? The game itself. 
Not the perks, locker room. I will miss the show. There is no better game.

— Mike James, Houston Rockets

My son this morning asked two questions about political parties: 
“why are they called parties and do they have cake?”

— David Gregory, Moderator of NBC’s Meet the Press
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Introduction

What are you doing?

With that humble, even mundane, question, a company, a network, and a phenomenon 
were born.

What are you doing?

It’s a question that seems crafted to elicit nothing but the most trivial of replies: I just woke 
up; I’m having bacon and eggs for breakfast; I’m in a boring meeting; I’m taking my kids to 
school; I’m going to bed.

But a funny thing has happened in the three years or so that Twitter has been part of the 
social networking scene: Twitter users took the original What are you doing? question and 
morphed it into something more along the lines of What’s happening now? That seemingly 
subtle change has made all the difference because it opens up a world of new questions: 
What are you reading? What great idea did you just come up with? What interesting person 
did you just see or have dinner with? What great information did you stumble upon on the 
Web? What hilarious video would you like to share?

At one time, Twitter’s most notable users were a tech blogger and a mid-20s female known 
for strapping a Web Cam to her head and fawning over Apple gadgets. Today, the top 
users are literally the famous: Ashton Kutcher, Ellen DeGeneres, Britney Spears and Lance 
Armstrong to name just a few. Celebrities tend to open up on Twitter in a way never seen 
in tabloid magazines. 

Twitter offers real-time tabloid drama, on-set spoilers and provides a direct connection 
with the real person behind the celebrity brand. This directory will help you quickly and 
easily find out which of your celebrity favorites uses Twitter.
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The Celebrity Tweet Directory

Who should read this book? You!Who should read this book? You!
Some books are aimed squarely at specific types of people: beginners, programmers, left-
handers, or whatever. Not this book.

The Celebrity Tweet Directory is for anyone and everyone! This book targets the millions of 
you already on Twitter or those of you new to Twitter who want to see what’s happening 
with friends, family and your favorite celebrities. Whether you’re a teen, a grandparent, or 
anyone in between, this portable directory helps you quickly discover what’s truly 
happening in Hollywood, on Wall Street, or in Washington by following your favorite celeb, 
politician, and athlete. This book is divided by category with the celebrities listed in 
alphabetical order to easily find your favorites. This directory also aims to weed out the 
fake celebrity twitter accounts, providing only the real and verified Twitter handles, saving 
you the hassle and time of weeding through celebrity poser accounts. 

Happy Twittering!

The changing Twitter userThe changing Twitter user
While we have researched and verified everything possible in this directory, the people 
using and stats of Twitter change multiple times daily—adding or deleting accounts, 
adjusting their handles, follower number changing, etc... There is a chance that the Twitter 
celebrity you’re looking for may not be on Twitter anymore or may have changed their 
handle to avoid copycats. We’ve done everything to avoid this, but you can just never tell 
with a celebrity. 
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