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Preface

This third edition of Essentials of Tourism has moved to a new publisher – Sage, and I have been delighted with their enthusiasm for the book and in particular Matthew Water’s support and insight as commissioning editor – the book is much better for his input. This edition sees a range of updates and new features, not least of which is a completely new set of cutting-edge, international case studies and two new sections in each chapter devoted to technology and employability. The literature and supporting materials have all been brought up to date and I hope that you find this edition even better than the first. As before though, Essentials aims to provide the reader with a text covering, literally, the ‘essentials of tourism’. The book is structured into 14 chapters to allow tutors and students to complete the teaching and learning of the ‘essentials’ of tourism in a course over one 14-week semester. As such, the book does not assume any prior knowledge of tourism. The structure of the book was arrived at by analysing tourism curricula from leading schools around the world and then distilling those curricula into the ‘essential’ elements found at the core of every course. Naturally, different institutions and different parts of the world emphasise different aspects of tourism, but the 14 chapters in this book lie at the heart of tourism as it is taught internationally – it is therefore up to you, the reader, to contextualise this material within your own national systems of tourism.

The chapters fall naturally into five parts. Part 1 is designed to establish a framework for studying tourism, a way of thinking that has stood the test of time and, despite the fast-moving pace of change that tourism is experiencing, provides a stable analytical framework. Part 2 focuses on the destination, arguably the most important and exciting part of the tourism system. This part dissects the nature of the destination and examines the critical issues of the consequences of tourism for the destination and looks closely at just what is involved in sustainable tourism. Part 3 looks at the tourism sector, both public and private, and analyses the key issues concerning attractions and events, hospitality, intermediaries, transportation and the public sector in tourism. Clearly each of these sectors is distinct, but in fact they have much in common in terms of how they are managed and their economics. Only the public sector stands out as being separate here, simply because it is there to enable and guide tourism rather than to profit from it. Part 4 turns to the tourist in terms of demand and marketing, focusing in particular on the contemporary issues of marketing’s ‘service dominant logic’ and how digital approaches have come to dominate contemporary marketing. Finally, the book ends with Part 5 examining tourism ‘futures’ – a term used because there are so many possible ‘futures’ and it is impossible to see which one ‘future’ will prevail.

To aid the use of the book, each chapter has three case studies illustrating contemporary practice in tourism and drawn from destinations and issues around the globe. These cases are international in focus and are designed to highlight important issues of the day. At the end of each chapter, a longer case study is provided to draw the chapter together. Each of these cases has discussion points and full sources. In addition, each chapter identifies a ‘classic paper’ – a paper that has acted as a milestone in the thinking of tourism and of the particular topic of the chapter. At the end of each chapter, there is an annotated list of key sources and a set of discussion questions.

Finally, throughout the book hyperlinks are provided to aid you in going rapidly to the original source of the material.
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Essentials of Tourism, third edition, is supported by online resources. Visit https://study.sagepub.com/cooper3e to take advantage of the teaching and learning resources for students and lecturers.


For Students

	SAGE Video, including videos of author, Chris Cooper, discussing seaside tourism and practitioner, Sean Taylor, discussing adventure tourism.
	A multiple-choice questions testbank with ten questions per chapter to test student understanding and aid assessment preparation.




For Lecturers

	PowerPoint slides featuring figures, tables, photos and key topics from the textbook that can be downloaded and customised to suit teaching needs.
	Flipped classroom activities for both groups and individuals, designed to enhance student learning both online and in the classroom.






Part 1 Tourism Essentials: An Introduction

Tourism is both a victim and a vector of many contemporary trends in the world – climate change, for example, will impact severely upon destinations, but it can be argued that tourism is also a partial cause of climate change. In a complex world of constant and unexpected change, it is important to take a disciplined and analytical approach to the teaching and learning of tourism. This is particularly the case when tourism is the focus of so much media attention – newspaper travel supplements, TV programmes and an explosion of social media coverage and travel literature. Tourism, too, is a controversial activity, not just in terms of climate change – tourism is high-carbon activity – but also there are other consequences of tourism for, say, indigenous peoples. Again, it is important to provide a balanced view, taking into account the evidence and the burgeoning literature. It is important, too, to recognise that, as tourism matures as a subject area, there are new approaches to studying and analysing tourism to complement the more traditional ways of thinking. Examples here include the mobilities paradigm and the critical turn in tourism studies, based upon taking perspectives of cultural studies, feminism, ethics, postmodernism, power/politics and world-making and applying them to tourism (Ateljevic et al., 2018). This adds up to tourism as an exciting subject to study – after all, most of us have experienced tourism and can relate the material in this book to our own experiences.

This first chapter sets out to provide a framework for the book and a way of thinking about tourism. The chapter begins with a historical perspective on tourism before introducing the concept of a tourism system. It goes on to outline the role of a tourism system in offering a way of thinking about tourism and in providing a framework of knowledge for those of you studying the subject. This framework is particularly important in the twenty-first century when the world is increasingly complex and experiencing rapid and unexpected change caused by both human and natural agents. In addition, tourism has now become a major economic sector in its own right and this chapter demonstrates the scale and significance of tourism. At the same time, the chapter identifies some of the issues that are inherent both in the subject area and in the study of tourism. In particular, it emphasises the variety and scope of tourism as an activity and highlights the fact that all elements of the tourism system are interlinked, despite the fact that they have to be artificially isolated for teaching and learning purposes. Finally, the chapter considers the difficulties involved in attempting to define tourism and provides some ideas as to how definitions are evolving.





1 Tourism Essentials



Learning Outcomes

This chapter focuses on the concepts, history, terminology and definitions that underpin tourism. It also provides a framework for the study of tourism to guide you through this book. The chapter is designed to provide you with:

	an awareness of the historical background to tourism;
	an understanding of the nature of the tourism system;
	an awareness of the issues associated with the academic and practical study of tourism;
	an appreciation of the vexed terminology associated with tourism; and
	a knowledge of basic supply-side and demand-side definitions of tourism.
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Introduction

In a world of change, one constant since 1950 has been the sustained growth and resilience of tourism both as an activity and an economic sector. This has been demonstrated despite the ‘shocks’ of ‘9/11’, other terrorist attacks and natural disasters. Despite a number of more recent crises, it was the events of ‘9/11’ that triggered changes in both consumer behaviour and the tourism sector itself, changes which impacted on travel patterns and operations around the world. Yet, even with these challenges, the World Travel and Tourism Council (WTTC; www.wttc.org) demonstrate the tremendous scale of the world’s tourism sector:

	The travel and tourism industry’s percentage of world gross domestic product is 10.4 per cent.
	The world travel and tourism industry supports 319 million jobs (1 in 10 of world jobs).
	By 2018 there were 1.4 billion international tourism trips and well over 6 billion domestic trips.


It is clear that tourism is an activity of global importance and significance and a major force in the economy of the world. It is also a sector of contrasts. It has the capacity to impact negatively upon host environments and cultures – the raw materials of many tourism products – but it can also promote peace, help alleviate poverty and spearhead both economic and social development.

As the significance and diversity of tourism as an activity have been realised, increased prominence has been given to tourism in United Nations summits such as the World Summit on Sustainable Development in Johannesburg in 2003, when tourism featured for the first time. International mass tourism is at best only 50 years old, and the ‘youth’ of tourism as an activity – combined with the pace of growth in demand – has given tourism a Cinderella-like existence; it is important, but it is not taken seriously. This has created three issues for the sector:

	As well as demonstrating sustained growth, tourism has been remarkable in its resilience to adverse economic and political conditions. Natural and man-made disasters clearly demonstrate the sector’s ability to regroup and place emphasis on a new vocabulary, including words like ‘safety’, ‘security’, ‘risk management’, ‘crisis’ and ‘recovery’. Inevitably, though, growth is slowing as the market matures and, as the nature of the tourist and their demands change, the sector will need to be creative in supplying products to satisfy the ‘new tourist’.
	Technology increasingly pervades the tourism sector: from the use of the Internet to book travel and seek information about destinations, through to the use of mobile technology to revolutionise the way that tourism information can be delivered direct to the user in situ at the destination, to the innovative role that the Internet of Things and Big Data play in managing and curating the visit to destinations. Tourism is ideally placed to take advantage of developments in information technology. But change has come at the price of restructuring the distribution channel in tourism and in changing the nature of jobs in the sector as artificial intelligence (AI) and robotics arrive on the wave of the fourth industrial revolution.
	International organisations support tourism for its contribution to world peace, its ability to deliver on the UN’s Sustainable Development Goals – in particular poverty alleviation, the benefits of the intermingling of peoples and cultures, the economic advantages that can ensue, and the fact that tourism is a relatively ‘clean’ industry. But an important issue is the stubbornly negative image of tourism as a despoiler of destinations, a harbinger of climate change, and even the employment and monetary gains of tourism are seen to be illusory in many destinations. The International Labour Organization (ILO), for example, views tourism jobs as of low quality, arguing that the sector should deliver ‘decent work’, not just create jobs of low quality. A critical issue, therefore, for all involved in the successful future of tourism, will be to demonstrate that the tourism sector is responsible and worthy of acceptance as a global activity. The WTTC has been an influential lobbyist in this regard (see www.wttc.org). As the representative body of the major companies in the tourism sector, it has led an active campaign to promote the need for the industry to take responsibility for its actions and for close public and private sector coalitions. Nonetheless, there is a backlash against the fact that tourism is a ‘high carbon activity’, reflected in the campaign against flying, as explained in the major case study at the end of this chapter.


All of these points connect to mean that the tourism sector must take responsibility for the consequences of tourism as an activity, particularly as a high-carbon activity. This will involve engaging with the big issues of this century – ensuring that tourism wholeheartedly embraces the green economy and reduces its carbon footprint to help alleviate climate change; that tourism does not exacerbate the global issues of food and water security; and that tourism makes a real contribution to poverty alleviation. And, of course, despite the relative youth of international mass tourism, other types of tourism have, in fact, a very long history, dating back thousands of years. In the following section, we turn to the historical development of tourism.



Focus on Technology


Landmarks of Information Technology and Tourism

Information technology has transformed tourism, not only how business is done and organised but also how the tourist searches for and purchases products and enjoys the experience. Of course, the relationship between technology and tourism has evolved over the years as the physical is replaced by the virtual and the analogue by the digital. These are developments that Buhalis (2019) has charted:

	In the 1980s, computing power and rapid communications supported developments such as hotel and airline distribution systems, travel agency systems and the larger global distribution systems. These transformed the travel trade’s approach to ticketing, yield management, customer service, productivity and reservations.
	But it was the Internet in the 1990s that saw the real revolution in how tourism business was done. The Internet levelled the playing field allowing a teenager in their bedroom to have the same marketing reach as a global corporation. It allowed e-intermediaries to decimate old-fashioned, bricks-and-mortar tour operators and agents. It facilitated the development of search engines, online tourism communities, blogs and social media, so transforming the relationship between the consumer and the sector. It also saw the rise of online review sites such as TripAdvisor as ‘user-generated content sites’ and saw the phrase ‘e-word of mouth’ enter the tourism vocabulary.
	In the future, the relationship will change again as the tangible meets the virtual in ‘phygital’ relationships, big data allows for personalised experiences, and new virtual destinations, peopled by androids and robots, will deliver curated and memorable experiences.


Source: Buhalis, D. (2019) ‘Technology in tourism – from information communication technologies to eTourism and smart tourism towards ambient intelligence tourism: a perspective article’, Tourism Review, 75 (1): 267–72.





The History of Tourism


Early tourism

Most sources point to the Sumerians’ development of trade around 4000 BCE as the birth of travel (Walton, 2015). Trade remained the major motivation for travel with the development of vast trading networks during the fifteenth and sixteenth centuries – the Silk Roads being a prime example. Travel was difficult and dangerous, however, and only conducted when necessary. As well as trade, military and administrative purposes were also motivations for early tourism, although religious festivals and pilgrimages were evident too. Travel for pilgrimage is evident in many Asian countries from an early period when people journeyed to the mountains and rivers to visit ancestral gods and spirits (Sofield and Li, 1998). Indeed, from the time of the ancient Egyptians, pilgrimages and festivals have taken travellers across borders but tourism, as travel for pleasure, is evident in Egypt from 1500 BCE onward (Casson, 1994). Travel at this time, however, was still disjointed and a difficult undertaking on treks over long distances.

The building of roads during the Roman Empire facilitated a new, faster medium for travel. As a result, leisure travel across Europe gained popularity in Roman times. Augustan Rome (44 BCE – 69 CE) saw hotels, museums, guidebooks, souvenir shops and seaside resorts (Lomine, 2005). The Bay of Naples saw the emergence of villas as second homes for wealthy Romans (Towner and Wall, 1991). However, after the collapse of the Roman Empire the roads were not maintained and travel once again became difficult and dangerous. Despite this, pilgrimages continued across Europe during the medieval period with travellers crossing regions to visit religious sites. Consequently, as the main sources of reception along the road, churches and monasteries were early sources of hospitality.



The Grand Tour

From the late fifteenth century, the sons of the upper classes were sent to tour abroad as a means of completing their education. The Grand Tour, as it became known, was seen as part of the process of induction into society, as ‘tourists’ expanded their knowledge and experience. Over the course of the seventeenth and eighteenth centuries, thousands of Britons, Germans, French and Russians travelled around the continent, principally to France, Italy, Switzerland and Germany. The term ‘tourist’ was first coined in the late eighteenth century to describe these travellers. The eighteenth and nineteenth centuries saw travel more through the lens of scientific exploration and expedition, transforming the approach to natural history, and scientists travelled across the world. At this time, travel was still very much a privilege of the upper classes, but this soon changed.



The nineteenth century

Cooper (2011) states that the impact of the Industrial Revolution on technology and work transformed tourism. The revolution in transportation technology opened up leisure travel to greater numbers of people and the emergence of a tourism industry made the process of travelling much more organised. The railway, in Britain and later in Europe and North America, allowed greater access to a destination at greater speed. Thomas Cook’s organised trip from Leicester to Loughborough in 1841 saw the start of mass rail travel for pleasure trips. And in North America, roads and then railways were constructed to facilitate travel across the country as the population spread west over the course of the nineteenth century. Sailing ships were replaced by steamships and allowed greater access to the world, not only for trade and scientific exploration but also for leisure. Other developments of the industrial age, such as the opening of the Suez Canal in 1869, also facilitated this movement abroad.



The twentieth and twenty-first centuries

The relative peace in Europe in the late nineteenth century meant that these trends in tourism continued, and a growth in travel occurred up until the First World War. In the years after the war, the car emerged as the new technology to dominate tourism. The first half of the twentieth century saw the car emerge as the main form of transport and the construction of highways and motels, particularly in North America and Australia, facilitated this desire for travel. The popularity of the car for leisure travel began in the United States and moved to Europe by the 1930s, but the car remained much more dominant in the United States. The majority of car travel was domestic, challenging the dominance of the train, with day trips to pleasure grounds and theme parks increasingly popular during this interwar period (Pussard, 2005). The mid-twentieth century saw a dramatic shift away from surface transport for longer trips with the emergence of passenger air travel.

The aeroplane transformed the way people travelled and opened up new regions, cultures and populations to tourism. Initially used for commercial purposes, aeroplanes began taking passengers in the 1920s. Air travel for tourism took off, literally, after the Second World War. The development of the jet engine, which increased the speed and range of aircraft, made international travel more accessible and, with greater affluence on both sides of the Atlantic from the 1950s onward, the tourism industry responded to demand for overseas travel by introducing cheap package holidays. This heralded the industrialisation of the industry and the onset of mass tourism in the second half of the century and into the new Millennium, and the types of tourism that we are familiar with today. The tourism industry developed across the world over the second half of the twentieth century and into the twenty-first. Technological developments in transport opened up new destinations and made travel easier and safer. The 1990s saw the development of budget airlines transforming the way people took holidays, increasing the popularity of short city breaks and further opening up new destinations across the world. It is not just the activity of tourism that has gained attention, but also in the last 50 years tourism as a subject in education has emerged. This is covered in the next section.




The Subject of Tourism

In historical terms then, tourism activity is a relatively new development and one which has only recently been considered worthy of serious business endeavour or academic study (Fidgeon, 2010). However, the tourism sector is of sufficient economic importance and its impact upon economies, environments and societies is significant enough for the subject of tourism to deserve serious academic consideration. There is no doubt therefore that tourism is a subject area or domain of study, but that at the moment it lacks the level of theoretical underpinning that would allow it to become a discipline. Nevertheless, the popularity of tourism as a subject, and the recognition of its importance by governments, has accelerated the study of tourism.

Tourism as a subject is showing signs of maturity with its growing academic community, increasing numbers of journals and textbooks – which are becoming specialised rather than all-embracing – and its measure of professional societies, both internationally and within individual countries. There is a greater confidence in the approaches used to research tourism as the positivist and scientific approaches are augmented with qualitative and more experimental methods. All of these indicators point to the increasing professionalism of the tourism sector (see Airey, 2018).



Classic Paper


Tribe, J. (1997) ‘The indiscipline of tourism’, Annals of Tourism Research, 24 (3): 638–57

John Tribe’s classic paper provides valuable insights into the nature of tourism as a subject and how tourism knowledge is created. The article examines a range of issues, including whether tourism is a discipline or a science, the type of knowledge that exists in tourism and the implications of the very name ‘tourism’ as unlike, say, physics; it also represents a common activity. The paper begins by stating that tourism is ‘conscious of its youthfulness and thus potential lack of intellectual credibility’ (p. 638) and goes on to explain that epistemology encourages a systematic review of tourism knowledge and also helps to map the boundaries of the subject.

Tribe says that tourism can be thought of in three ways: (i) as an activity engaged in by people; (ii) as an area of academic interest; and, finally, (iii) as an area of education and training. These multiple perspectives lead to difficulties in defining tourism, as noted in this chapter. Definitions of the subject increasingly draw on business and management viewpoints whilst others come from psychology or behavioural dimensions. Tribe states the following as a definition of tourism: ‘The sum of phenomena and relationships arising from the interaction in generating and host regions, of tourists, business suppliers, governments, communities and environments’ (p. 641).

The article goes on to explain that tourism fails the test of being a discipline due to its lack of theory, as well as not having a coherent knowledge framework or a strong network of academic concepts. Similarly, it fails the test of a ‘science’ partly because it, rightly, does not confine its research to the scientific method. Tourism can, however, be thought of as a ‘field of study’ by concentrating on particular phenomena and bringing various disciplines and subject perspectives to bear upon those phenomena.

Tribe’s model of the types of knowledge that make up the field of tourism is one of the important contributions of the paper. He thinks of tourism knowledge as:

	TF1 – knowledge focused around tourism business studies; and
	TF2 – knowledge focused around environmental impacts, tourism perceptions, carrying capacity and social impacts.


Both of these combine to create tourism knowledge itself (TF). He goes on to outline two main ways of generating tourism knowledge:

	Mode 1 – primarily academic research originating in higher education; and
	Mode 2 – applied knowledge originating from government industry and other non-academic organisations.


At the time of working (the late 1990s), he felt that mode 2 was economically increasingly important and helped to promote the TF1 part of tourism knowledge, which he felt was becoming dominant.

The paper concludes with a number of observations, notably that tourism is a rather messy subject area, not characterised by a discipline, but rather the ‘indiscipline’ of the title. Tribe feels that tourism should not be concerned with whether it is a discipline or not but instead should celebrate its diversity.



Nonetheless, the relative youth of tourism as an area of study creates a range of issues not only for the sector in general but also for everyone involved in teaching, researching and studying the subject:

	The subject area itself remains bedevilled by conceptual weakness and fuzziness. This leaves many questions that would be taken as common ground in other subjects (such as navigating the maze of terminology related to the type of tourism which is less destructive – green, alternative, responsible, sustainable, eco…). This results in a basic lack of rigour and focus, leaving tourism as a subject area open to criticism by others. Franklin and Crang, for example, are unrelenting: ‘The rapid growth of tourism has led researchers to simply record and document tourism in a series of case studies, examples and industry-sponsored projects’ (2001, p. 6). This highlights the apparent conflict between ‘academic’ and ‘applied’ approaches – which is also an unresolved issue.
	The subject encompasses a number of diverse industrial sectors and academic subjects, raising the question for those studying tourism as to whether or not tourism is, in fact, too diverse and chaotic to merit separate consideration as a subject or an economic sector. According to Gilbert (1990), what makes tourism difficult to define is the very broad nature of both the concept and the need for so many service inputs. Tourism also envelops other sectors and industries and therefore has no clear boundary, due to the expansive spread of activities it covers (Gilbert, 1990, p. 7). In reality, the tourism industry consists of a mass of organisations operating in different sectors, each of which supplies those activities which are termed tourism. This book argues, of course, that it should warrant a subject and sector in its own right, but that there is a need for a disciplined approach to help alleviate potential sources of confusion for students. It is therefore important in this respect to provide a framework within which to locate these subject approaches and industries, something that this book does.
	As if these problems were not sufficient, tourism also suffers from a particularly weak set of data sources – in terms of both comparability and quality – although the UN World Tourism Organization (UNWTO) (www.unwto.org) has made significant progress in this regard.
	Traditional approaches have tended to operationalise and reduce tourism to a set of activities or economic transactions, while more recent authors have been critical of this ‘reductionism’, stressing instead postmodern frameworks which analyse the significance and meaning of tourism to individuals and therefore provide more explanation of the activity of tourism itself.
	Finally, tourism does suffer from an image problem in academic circles. Nonetheless, many are attracted to it as an exciting, vibrant subject and an applied area of economic activity – which this book believes that it is. But to be successful, tourism demands very high standards of professionalism, knowledge and application from everyone involved. This is sometimes felt to be in contrast to the image of jet-setting, palm-fringed beaches and a leisure activity.



Mini Case Study 1.1


De-colonising Tourism
Research and the Curriculum

There have been a number of instances recently where academics and students have called for the removal of statues, sponsorship or readings from individuals who demonstrated a poor historical awareness of the contexts of their work. More specifically, arguments dating back to the ‘critical turn in tourism studies’ suggest that much of tourism knowledge has been produced in the developed world, by white, male academics (Ateljevic et al., 2010). This is part of a wider movement to ‘de-colonise the curriculum’. In a blog from the London School of African and Oriental Studies, three interpretations of this de-colonisation movement were put forward:

	First, the movement suggests that shared assumptions about the world and our understanding of it, and what is worth researching, were informed by a ‘racial and civilisation hierarchy’ which omits other worldviews. This does not imply the wholesale removal of Western knowledge in the curriculum, but rather a decentring of it.
	Second, the movement questions the researcher’s ‘location and identity’ – whether, for example, they write purely from the viewpoint of Western developed societies or take a male ‘gaze’ of research.
	Third, the movement encourages a diverse student population and approach in terms of teaching and learning, and ensures that racial minorities are not disadvantaged.


For tourism scholarship, Chambers and Buzinde (2015) are clear: ‘We present the central argument of our discussion which is that despite the mentioned advances in tourism research and scholarship our knowledge about tourism is still predominantly “colonial”’ (p. 4). So how has this ‘skewed’ view of the world come about? Surely tourism is an international activity and scholarship must be informed by, be aware of, and learn from all regions and cultures in the world. Indeed, many scholars would argue, rather smugly, that this is the case. However, the argument here is that tourism reflects a post-colonial stance rather than one of de-colonisation. A post-colonial stance encompasses an examination of tourism in the South and the relationship between Western societies and other cultures (Chambers and Buzinde, 2015).

Additional reasons for the ‘colonial’ stance focus on language, namely the dominance of English as the academic global language. This marginalises research in other languages and the impact that it has. It is also partly due to the fact that many tourism scholars have come from parent disciplines such as geography or economics where the worldview has been typically Eurocentric, dismissive of knowledge from other cultures. This includes indigenous knowledge, such as how indigenous cultures view the environment and its exploitation by tourism.

There are now increasing examples of a de-colonising approach in tourism. For example, Aquino (2019) closely examined Filipino academics’ tourism and hospitality research knowledge creation in the Philippines. He found that it was dominated by positivist thinking and methodology, indicating that their work was strongly influenced by the legacies of the colonies and neocolonial contexts. He suggests this can be combatted using an indigenous approach to knowledge production based upon Sikolohiyang Pilipino (Filipino psychology), a native epistemological perspective.


Discussion Questions

	Take a tourism course in your university – does the reading list reflect colonial thinking?
	Do an Internet search for indigenous cultures – what can they teach tourism scholars?
	In class, debate whether tourism should fully embrace the de-colonisation philosophy.


Sources: Aquino, R.S. (2019) ‘Towards decolonising tourism and hospitality research in the Philippines’, Tourism Management Perspectives, 31: 72–84; Ateljevic, I., Morgan, N. and Pritchard, A. (2010) Critical Turn in Tourism Studies: Innovative Research Methodologies. London: Routledge; Chambers, D. and Buzinde, C. (2015) ‘Tourism and decolonisation: locating research and self’, Annals of Tourism Research, 51: 1–16; www.soas.ac.uk/blogs/study/decolonising-curriculum-whats-the-fuss






But there is light at the end of this tunnel. To quote Coles et al. (2006), tourism suffers from the difficulties of location ‘in a sea of competing academic territoriality and competing constituencies’ (p. 294). They suggest that the approach to tourism should be more flexible and fluid, recognising the inputs and value of differing subjects and disciplines to explanation in tourism. This is termed a ‘post-disciplinary’ approach, and it differs from the earlier ideas of multi- or interdisciplinary approaches to tourism by being a flexible and creative approach that breaks through the parochial boundaries of disciplines (Coles et al., 2006). It is against this background that an innovative movement has developed known as the ‘tourism education futures initiative’ (TEFI). TEFI argues that tourism education is stuck in the twentieth century, with a tired curriculum that is not fit for the twenty-first century tourism environment. Tackling this challenge head on, TEFI sets out to create a new and contemporary approach to tourism education, rethinking curricula, values and approaches (www.tourismeducationfutures.org).


Focus on Employability


Teaching Tourism as a Career

It is interesting that in the menus and lists of jobs that encompass tourism, few include the key role of tourism educators. Yet these jobs are relatively secure, well paid and allow for mobility as well as part-time and sessional modes. Of course, there are different levels of tourism educator:

	At the highest level is education in universities and institutions of higher education. These jobs are highly sought after and often demand a second subject area as well as tourism. This may be a business discipline such as marketing, or another field such as economics. This is because increasingly tourism is taught in business schools rather than in stand-alone departments of tourism. Being an educator at this level normally demands a PhD and some publications, as well as a teaching qualification.
	Teaching tourism at further education (FE) or college level has lower barriers to entry. Here, teachers are expected to be in the classroom for more hours than at university level (where research is also expected). For FE, at least an honours degree is needed as well as a teaching qualification and sometimes industry experience. Often, the courses have a more vocational flavour than in universities.


Educator jobs include:

	Planning and delivering teaching programmes;
	Designing and updating courses;
	Assessing students and marking their work;
	Monitoring students’ progress;
	Administration;
	Student recruitment, including interviewing and open days;
	Being a personal tutor; and
	Supervising essays, dissertations and practical work.






A Tourism System

In response to the issues identified above, it is important at the outset to provide an organising framework for the study of tourism. There are many ways to do this. Individual disciplines, for example, view the activity of tourism as an application of their own ideas and concepts, and an approach from, say, geography or economics could be adopted. An alternative is to take a post-disciplinary approach as noted above. Figure 1.1 shows one such attempt to integrate a variety of subjects and disciplines and to focus upon tourism. It explains the richness and diversity of the subject of tourism.

However, in a book of this nature it is impossible to cover the complete range of approaches to tourism. Instead, as an organising framework, the book adopts the model suggested by Leiper in 1979 and updated in 1990 (Figure 1.2). As Figure 1.2 shows, Leiper’s model neatly takes into account many of the issues identified above by considering the activity of tourists, allowing industry sectors to be located and incorporating the geographical element which is inherent to all travel. Finally, it places tourism in the context of a range of external environments such as society, politics and economies. There are three basic elements of Leiper’s model:

	Tourists;
	Geographical elements; and
	The tourism sector.




Tourists

The tourist is the actor in this system. Tourism, after all, is a very human experience, enjoyed, anticipated and remembered by many as some of the most important times of their lives. Definitions and classifications of tourists are dealt with later in this chapter.

[image: ]Figure 1.1 A study of tourism and choice of discipline and approach
Source: Jafari and Ritchie, 1981; McIntosh and Goeldner, 1990




Geographical elements

Leiper outlines three geographical elements in his model as:

	The traveller-generating region;
	The tourist destination region; and
	The transit route region.


The traveller-generating region represents the generating market for tourism and, in a sense, provides the ‘push’ to stimulate and motivate travel. It is from here that the tourist searches for information, makes the booking and departs.

In many respects, the tourist destination region represents the ‘sharp end’ of tourism. At the destination, the full consequences of tourism are felt, and planning and management strategies are implemented. The destination, too, is the raison d’être for tourism, with a range of special places distinguished from the everyday by their cultural, historic or natural significance (Rojek and Urry, 1997). The ‘pull’ to visit destinations energises the whole tourism system and creates demand for travel in the generating region. It is therefore at the destination where the innovations in tourism take place – new products are developed and ‘experiences’ delivered, making the destination the place ‘where the most noticeable and dramatic consequences of the system occur’ (Leiper, 1990: 23). The tourist destination is analysed in Chapter 2.

[image: ]Figure 1.2 A basic tourism system
Source: Leiper, 1990


The transit route region does not simply represent the short period of travel to reach the destination, but also includes the intermediate places that may be visited en route: ‘There is always an interval in a trip when the traveller feels they have left their home region but have not yet arrived…[where] they choose to visit’ (Leiper, 1990: 22). Transport for tourism is analysed in Chapter 10.



The tourism sector

The third geographical element of Leiper’s model is the tourism sector, which can be thought of as the range of businesses and organisations involved in delivering the tourism product. The model allows the location of the various industrial sectors to be identified. For example, travel agents and tour operators are mostly found in the traveller-generating region; attractions and the hospitality industry are found in the destination region; and the transport industry is largely represented in the transit route region. The tourism sector is analysed in Part 3 of the book.

Each of the elements of Leiper’s tourism system interacts, not only to deliver the tourism product, but also in terms of transactions and impacts and, of course, the differing contexts within which tourism occurs (Figure 1.3). The fact that tourism is also a sector of contrasts is illustrated by examining two major elements of Leiper’s model. Demand for tourism in the generating region is inherently volatile, seasonal and irrational. Yet this demand is satisfied by a destination region where supply is fragmented, inflexible and dominated by fixed investment costs – surely a possible recipe for the financial instability of tourism.

The major advantages of Leiper’s model are its general applicability and simplicity, which provide a useful ‘way of thinking’ about tourism. Indeed, each of the alternative models that could be considered tend to reveal Leiper’s basic elements at their core when they are dissected.

There are also other advantages of this approach:

	It has the ability to incorporate interdisciplinary approaches to tourism because it is not rooted in any particular subject or discipline, but instead provides a framework within which disciplinary approaches can be located.


[image: ]Figure 1.3 Geographical elements in a tourism system with two destinations
Source: Leiper, 1990


	It is possible to use the model at any scale or level of generalisation – from a local resort to the international industry.
	The model demonstrates a highly important principle of tourism studies: that all the elements of tourism are related and interact; that, in essence, tourism represents a system of customers and suppliers who demand and supply tourism products and services. Inevitably in any textbook or course, Leiper’s elements of tourism have to be separated and examined individually, but in reality all are linked and the realisation of their interrelationships provides a true understanding of tourism.
	Finally, the model is infinitely flexible and allows for the incorporation of different types of tourism, while at the same time demonstrating their common elements. This shows that the various types of tourism – such as dark tourism or rural tourism – are simply different blends of the characteristics of Leiper’s elements; they are not different tourism systems in themselves. So, for example, ecotourism can be analysed using the model shown in the mini case study below. Here, it is clear that ecotourism does not require a completely new approach, but simply an analysis of each of the particular characteristics of the elements of the ecotourism system.



Mini Case Study 1.2


Types of Tourism: Characteristics of the Elements of the Ecotourism System

[image: ]A hut made of bamboo and straw on an ecotourism resort
Source: © Love Sea Travel/Shutterstock.com


Leiper’s tourism system can be used to understand how different ‘types of tourism’ are distinct from each other in terms of the features of the market, the destination and the transit zone.

The distinctive characteristics of each of the elements of the system that make up ecotourism are as follows:


Generating Region

Demand for ecotourism:

	Is purposeful;
	Is poorly documented;
	Desires first-hand experience/contact with nature/culture;
	Has the motive to study, admire and/or enjoy nature/culture;
	Is tempered by the need to consume tourism responsibly and offset carbon emissions;
	Can be segmented in many ways including by level of commitment, level of physical effort, motives; and
	Comes from those who are more likely to be well educated, have a higher income and are slightly older than the average tourist.




Destination Region

Destinations for ecotourism:

	Are relatively natural areas which are undisturbed and/or uncontaminated;
	Have attractions of scenery, flora, fauna and/or indigenous culture;
	Allow ecotourism to deliver economic and conservation benefits to the local people, including employment;
	Develop ecotourism with a view to conserving/enhancing/maintaining the natural/cultural system;
	Apply integrated planning and management techniques;
	Apply environmental impact and auditing procedures to all elements of the tourism destination (such as accommodation – a major emitter of carbon – and other facilities);
	Attempt to be carbon neutral; and
	Encourage local ownership of facilities.




Transit Zone

Transport for ecotourism:

	Should monitor emissions and environmental impacts;
	Should be of low impact to the environment in terms of noise, carbon emissions, congestion, fuel consumption and waste;
	Should promote the conservation ethic;
	Should be used as a management tool;
	Should encourage the use of public transport;
	Should encourage the use of locally owned transport companies; but reaching a long haul ecotourism destination may consume large amounts of aircraft fuel and be more damaging to the environment than the tourist realises, and thus defeat the purpose of the trip itself.




Discussion Questions

	Do the principles of ecotourism apply equally to each of the elements of the ecotourism system?
	Should ecotourists be true to their beliefs and not fly?
	There is a view that ecotourism is used by developers as a ‘soft’ medium to access valued natural resources to ‘pave the way’ for more aggressive tourism development – do you agree with this view?








Definitions of Tourism

Leiper’s model shows that tourism may be thought of as a whole range of individuals, businesses, organisations and places which combine in some way to deliver a travel experience. Tourism is a multidimensional, multifaceted activity, which touches many lives and many different economic activities. Not surprisingly, tourism has therefore proved difficult to define – while the word ‘tourist’ first appeared in the English language in the early 1800s, more than two centuries later definitions remain problematic. In some senses, this is a reflection of the complexity and diversity of tourism, but it is also indicative of its youth as a field of study. As a result, it is difficult to find an underpinning coherence of approach in defining tourism, aside from the need to characterise the ‘otherness’ of tourism from similar activities such as migration. Yet even this approach is under criticism as both geographers and sociologists increasingly believe that tourism is but one form of ‘mobility’ and should not be separated out. In other words, definitions of tourism have been created to cater for particular needs and situations.

Despite these difficulties, it is vital to attempt definitions of tourism, not only to provide a sense of credibility and ownership for those involved, to justify investment in tourism and tourism education, but also for the practical considerations of both measurement and legislation. Definitions of tourism can be thought of as either:

	Demand-side definitions; or
	Supply-side definitions.


Tourism definitions are unusual in that, until the 1990s, they were being driven more by demand-side than supply-side considerations. Some writers find this surprising: ‘Defining tourism in terms of the motivations or other characteristics of travellers would be like trying to define the healthcare professions by describing a sick person’ (Smith, 1989: 33). The UNWTO provides the stimulus for developing the measurement of tourism from both a demand- and supply-side perspective for ‘furthering knowledge of the sector, monitoring progress, evaluating impact, promoting results-focused management, and highlighting strategic issues for policy objectives’ (www.unwto.org). The benchmark was reached with the publication of international recommendations for tourism statistics in 2008. The 1990s saw major landmarks towards this benchmark:

	Demand-side definitions. The UNWTO’s 1991 International Conference on Travel and Tourism Statistics was called to tidy up definitions, terminology and measurement issues. The recommendations of this conference were adopted by the United Nations Statistical Commission (UNSTAT) and published as Recommendations on Tourism Statistics (WTO and UNSTAT, 1994). The conference and the subsequent publications represent the official ‘technical’ definitions of tourism.
	Supply-side definitions. In March 2000, the United Nations Statistical Commission approved the adoption of tourism satellite accounts as the method of measuring the economic sector of tourism.



Demand-side definitions of tourism

Demand-side definitions have evolved firstly by attempting to encapsulate the idea of tourism into ‘conceptual’ or ‘heuristic’ definitions, and secondly through the development of ‘technical’ definitions for measurement and legal purposes.

From a conceptual point of view, tourism can be thought of as: ‘The activities of persons travelling to and staying in places outside their usual environment for not more than one consecutive year for leisure, business and other purposes’ (WTO and UNSTAT, 1994). While this is not a strict technical definition, it does convey the essential nature of tourism, that is:

	Tourism arises out of a movement of people to, and their stay in, various places, or destinations.
	There are two elements in tourism – the journey to the destination and the stay (including activities) at the destination.
	The journey and stay take place outside the usual environment or normal place of residence and work so that tourism gives rise to activities that are distinct from the resident and working populations of the places through which they travel and stay.
	The movement to destinations is temporary and short term in character – the intention is to return within a few days, weeks or months.
	Destinations are visited for purposes other than taking up permanent residence or employment in the places visited.


However, these ‘conceptual’ approaches are vague and do not allow precision for measurement or legislative purposes. As a result, ‘technical’ definitions were developed by the UNWTO in an attempt to isolate tourism trips from other forms of travel for statistical purposes (Figure 1.4). These ‘technical’ definitions demand that an activity has to pass certain ‘tests’ before it counts as tourism. Such tests include the following (overleaf):

[image: ]Figure 1.4 Classification of international visitors
Source: WTO, 2000


	Minimum length of stay – one night (visitors who do not stay overnight are termed same-day visitors or excursionists – and are notoriously difficult to measure).
	Maximum length of stay – one year, which is easy to control through immigration and also, as a consequence of being in a destination for more than one year, the behaviour of a ‘visitor’ may change to reflect that of locals.
	Strict ‘purpose of visit’ categories, including leisure, business and common interest.
	A distance consideration is sometimes included on the grounds of delineating the term ‘usual environment’ – the UNWTO recommendation is 160 kilometres.




Supply-side definitions of tourism

The very nature of tourism as a fragmented, diverse product, spread over many industries and comprising both intangible and tangible elements, means that it is a difficult sector to define. As with demand-side definitions, there are two basic approaches to defining the supply-side of the tourism sector – the conceptual, or descriptive, and the technical. From a conceptual point of view, Leiper suggests: ‘The tourist industry consists of all those firms, organisations and facilities which are intended to serve the specific needs and wants of tourists’ (1979: 400).

A major problem concerning ‘technical’ supply-side definitions is the fact that there is a spectrum of tourism businesses and organisations, ranging from those which are wholly serving tourists to those who also serve local residents and other markets. The tourism satellite account (TSA) is the agreed approach to defining the tourism sector as it measures the goods and services purchased by visitors to estimate the size of the tourism economic sector (WTO, 2001) (see also Table 1.1). The TSA:

	Provides information on the economic impact of tourism, including contribution to gross domestic product, investment, tax revenues, tourism consumption and the impact on a nation’s balance of payments;
	Provides information on tourism employment and its characteristics; and importantly
	Allows tourism to be compared with other economic sectors.




Table 1.1 UNWTO supply-side definition of tourism (International Standard Industrial Classification, ISIC)

[image: ]
Table 1.1 UNWTO supply-side definition of tourism (International Standard Industrial Classification, ISIC)




	
ISIC divisions

	
Business activitya

	
Example



	
Construction

	
T

	
Hotels, recreational facilities, transport facilities, resort residence


	
Wholesale and retail

	
P

	
Motor vehicles sales, sales of motor vehicle fuels, retail food sales, retail sales of textiles


	 	
T

	
Retail sales of travel accessories, souvenir sales, etc.


	
Hotels and restaurants

	
P

	
Fast food restaurants, food


	 	
T

	
Hotels, camping sites


	
Transport, storage and communications

	
P

	
Transport via railways, chauffeured vehicles, inland water transport


	 	
T

	
Inter-urban rail, airlines, special rail tour service, long-distance bus services, cruise ships


	
Financial intermediation

	
P

	
Exchange of currencies, life insurance, credit cards


	 	
T

	
Travel insurance


	
Real estate, renting and business activities

	
P

	
Buying or selling of leased property, letting or owning of leased property


	 	
T

	
Rental of ski equipment, letting of owned tourism property


	
Public administration

	
P

	
Translation services, customs administration, fishing regulation, foreign affairs, border guards


	 	
T

	
Tourism administration, information bureaux, visa issuance, regulation of private transport


	
Education

	
P

	
Adult education, driving schools, flying schools, boating instruction


	 	
T

	
Hotel schools, tourism education programmes, recreation and park service schools, tourist instruction


	
Other community

	
P

	
Swimming, scuba instruction, flying instruction, boating instruction, motion picture entertainment


	 	
T

	
Visitor bureaux, travel clubs, travel unions


	
Extra-territorial organisations

	
P

	
OECD, World Bank, IMF, ASEAN


	 	
T

	
International tourism bodies







a P = part involvement with tourism: T = totally dedicated to tourism


Source: WTO and UNSTAT, 1994



It is clear from this section that the tourism sector has been late in recognising the importance of supply-side definitions. However, the benefits of doing so are clear. The TSA allows tourism to be compared with other economic sectors, delivers important data for planning and policy, as well as providing an important conceptual framework for studying and researching tourism.




Tourism Supply as a Complex System

Another approach to conceptualising the supply side of tourism is the ‘systems approach’. Researchers increasingly view the supply-side structure of tourism as a complex system. Here the components of the system are autonomous agents (such as businesses or community groups) who interact, but who pursue their own objectives – hence the difficulties faced by any organisation in trying to manage the tourism sector or a destination. This is because the challenges of managing the tourism system are twofold (Fennell and Cooper, 2020):

	The agents in the system do not act with the overall goals of the system in mind – for example, small businesses may not engage with sustainability initiatives; and
	There is no way to know how stable these systems are and, if they are subject to change, how they will respond – climate change is a good example here.


Hall et al. (2017) define a system as: ‘A group of elements organised such that each element is, in some way, either directly or indirectly interdependent with every other element’ (Hall et al., 2017: 16).

There are four characteristics of tourism systems (Fennell and Cooper, 2020):

	Tourism represents an open system as it interacts with elements and influences external to tourism.
	The system is made up of a series of subsystems – for example, the distribution networks of accommodation or the public sector marketing system.
	The causes behind some of the system linkages are understood, but many are not as, for example, with the complex relationship between the environment and tourism at the destination.
	Tourism systems are subject to ‘feedback’. Here Hall et al. (2017) provide the example of an ecotourism destination where its very success leads to further tourists visiting and the loss of the original purpose of ecotourism.


The nature of tourism as a complex system means it has to be conceptualised and understood as a whole; it is impossible to break it down into constituent parts without losing the integrity of the system. This is why when tourism is being taught, educators have to break it down for ease of communication, but the use of case studies allows for the whole system to be understood.



Spatial Interaction between the Components of the Tourism System: Tourist Flows

The consideration of tourist flows between the generating region and the destination is fundamental to the study of tourism and critical for managing the environmental and social impacts of tourism, securing the commercial viability of the tourism industry and for planning new developments. There are regular patterns of tourist flows as they do not occur randomly but follow certain rules, influenced by a variety of ‘push’ and ‘pull’ factors:

	Push factors are mainly concerned with the stage of economic development in the generating area and will include such factors as levels of affluence, mobility and holiday entitlement. An advanced stage of economic development will give the population the means to engage in tourism whilst an unfavourable climate will also provide a strong impetus to travel.
	Pull factors include accessibility, and the attractions and amenities of the destination area. The relative cost of the visit is also important, as is the effectiveness of marketing and promotion by the destination.


Tourist flows are complex and are influenced by a wide variety of interrelated variables. A number of attempts have been made to explain the factors that affect tourist flows and to provide rules governing the magnitude of flows between regions. An early attempt by Williams and Zelinsky (1970) selected 14 countries that had relatively stable tourist flows over several years and which accounted for the bulk of the world’s tourist traffic. They identified the following factors:

	Distances between countries (the greater the distance, the smaller the volume of flow);
	International connectivity (shared business or cultural ties between countries); and
	The general attractiveness of one country for another.


[image: ]Figure 1.5 The gravity model
Source: Boniface and Cooper, 2009


The ‘gravity model’ is another way of explaining tourist flows (see Figure 1.5). Push and pull factors generate flows, and the larger the mass (population) of country ‘A’ or country ‘B’, the greater the flow between them. The other contributing factor, known as the friction of distance, refers to the cost in time and money of longer journeys, and this acts to restrain flows between the country of origin and more distant destinations.



Interrelationships and Classifications

Not only are the elements of the tourism system all interlinked, but tourism also has close relationships with other activities and concepts. It is therefore a mistake to consider tourism in isolation from these other, related activities. For example, most tourism throughout the world is a leisure activity and as such it is important to locate tourism in the spectrum of leisure activities (Figure 1.6), so ‘leisure’ could be taken as an example of one activity to which tourism is related.

Although the translation from the Latin word for leisure literally means ‘to be free’, defining leisure is, if anything, more problematic than defining tourism. In essence, leisure can be thought of as a combined measure of time and attitude of mind to create periods of time when other obligations are at a minimum. Recreation can be thought of as the pursuits engaged in during leisure time, and an activity spectrum can be identified with, at one end of the scale, recreation around the home, through to tourism, at the other end, where an overnight stay is involved.

Although same-day visits or excursions are a common recreational activity, for tourism to occur leisure time has to be blocked together to allow a stay away from home. Traditionally, these blocks of leisure time were taken as paid holiday entitlement, though innovations such as flexitime and three-day weekends have also facilitated tourism.


Tourists

While all-embracing definitions of tourism and the tourist are desirable, in practice tourists represent a heterogeneous, not a homogeneous, group with different personalities, demographics and experiences. Tourists can be classified in four basic ways which relate to the nature of their trip:

	A basic distinction can be made between domestic and international tourists, although this distinction is blurring in many parts of the world (for example, in the European Union). Domestic tourism refers to travel by residents within their country of residence. There are rarely currency, language or visa implications, and domestic tourism is more difficult to measure than international tourism. As a consequence, domestic tourism has received little attention. In contrast, international tourism involves travel outside the country of residence and there may well be currency, language and visa implications.
	The type of travel arrangements purchased, such as:
	An inclusive tour where two or more components of the trip are purchased together and one price is paid;
	Independent travel arrangements where the traveller purchases the various elements of the trip separately; and
	Tailor-made travel, which is a combination of the two and increasingly common due to the use of the Internet to purchase travel.


	Distance travelled, which is used to make the distinction between long haul tourism (generally taken to mean travel over a distance of at least 3000 kilometres), and short-haul or medium-haul tourism (involving shorter journeys). This is important in terms of marketing and aircraft operations (and has implications for carbon emissions). Because of their geographical location, Australians and North Americans are more likely to be long haul tourists than their counterparts in Europe.
	Tourists can also be classified by ‘purpose of visit category’. Conventionally, three categories are used:
	Leisure and recreation – including holiday, sports and cultural tourism and visiting friends and relatives (VFR);
	Other tourism purposes – including study and health tourism; and
	Business and professional – including meetings, conferences, missions, incentive and business tourism.





[image: ]Figure 1.6 Leisure, recreation and tourism
Source: Boniface and Cooper, 2009


Not only are these categories used for statistical purposes, they are also useful for the marketing of tourism. Consider, for example, Figure 1.7 which demonstrates the flexibility of travel for each of the categories from the point of view of airline fare pricing and validity.

There are many other ways to classify tourists. These range from simple demographic and trip classifications, through to their lifestyles and personalities, to their perception of risk and familiarity and postmodern interpretations of consumers and commodities. However, one approach with increasing relevance to contemporary tourism is to classify tourists according to their level and type of interaction with the destination.

Classifications of tourists that adopt this approach commonly place mass tourism at one extreme and some type of alternative, small-scale tourism at the other with a variety of classes in between. It is then argued that mass tourism has a major impact upon the destination because of the sheer scale of the industry and the nature of the consumer. On the other hand, small-scale, alternative types of tourism are said to have a much-reduced impact upon the destination, not only because of the type of consumer involved but also because they will shun the travel trade and stay in local pensions or with families. It is argued, then, that the impact of this type of tourism is less disruptive than for mass tourism.

However, some commentators have oversimplified the complex relationship between the consumption and development of tourism resources. This is particularly true of the so-called ‘alternative’ tourism movement, which is lauded by some as a solution to the ills of mass tourism. Indeed, the tenor of much of the writing about alternative tourism is that any alternative tourism scheme is good whilst all mass tourism is bad. There is, of course, a case for alternative tourism, but only as another type of tourism in the spectrum. It can never be an alternative to mass tourism, nor can it solve all the problems of tourism (Archer et al., 2004). Indeed, ‘enlightened mass tourism’ may now be the way forward, combining large volumes of tourists with sympathy for, and understanding of, the destination.

These issues, and the fallacy of lauding ‘alternative’ tourism as a literal alternative to mass tourism, come into clear focus when examined against the frameworks of analysis developed in this book. For example, only by matching appropriate types of visitor to particular types of destination will truly sustainable tourism development be achieved. This leads to consideration of the fact that the configuration of the components of Leiper’s tourism system combine to create a wide variety of different types of tourism. These types of tourism are created by an interaction with the type of destination and the market. Here, the nature of the destination influences the other components of the tourism system, namely the market with its particular motivations to travel, and the means of transport used. Thus, we can distinguish many types of tourism, including heritage, cultural, urban, rural, eco- and nature-based tourism.

[image: ]Figure 1.7 Airline pricing and purpose of visit categories





The Tourist Experience

All of the types of tourism noted above are effectively ‘experiences’. In analysing and defining tourism, it is easy to forget the tourist as an individual and the extent to which travel and recreation satisfy the need for self-fulfilment through experiences. Tourism is very much a part of the ‘experience economy’ and the design, staging, marketing and evaluation of the experience has become an important part of tourism product design (Pine and Gilmore, 1999). Every tourism trip can be thought of as an experience with a series of stages:

	The anticipation phase takes place before the trip and involves perceptions and expectations of the destinations as the tourist embarks on making their travel decision.
	In the realisation phase the destination experience is the goal of the trip and is combined with both the outward and return journeys as part of the total experience (Figure 1.8). It is here that the tourist can instantly communicate their impressions of the experience to the world, for instance through blogs or twitter (www.twitter.com).
	In the recollection phase after the trip, the extent to which the quality of these experiences met expectations will influence future travel decisions.


[image: ]Figure 1.8 The travel experience
Source: Boniface and Cooper, 2009




Summary

Although tourism has long historical roots, mass international tourism is a relatively recent activity. As a result, while it has experienced unprecedented growth rates in the past five decades, the study of tourism inevitably lacks the maturity of other subject areas and disciplines. This lack of maturity is manifested in many ways, not least the lack of agreement as to what actually constitutes tourism activity on both the demand and supply sides. Nevertheless, the economic importance of tourism has guaranteed increased governmental and international attention. Accompanying this has not only been a growing recognition of the significance and importance of tourism and the need to be able to define and measure all aspects of it, but also a need for the sustainable development and management of tourism. Of course, recent natural and man-made events have checked the inexorable growth of tourism, particularly awareness of climate change, but overall the sector has demonstrated its resilience to such setbacks.

This introduction provides the basic underpinning framework for the remainder of this book, offering contemporary views on important tourism-related definitions, acquainting the reader with the fundamentals of the history of tourism, the dynamics of the tourism system and how they conspire to create different types of tourism. In a rapidly changing world, it is important to have enduring organising frameworks within which to locate changing practices, world events and their implications for tourism and future trends, which will impact on how tourism operates.



Discussion Questions

	Draft a justification for the introduction of a new tourism programme at your educational institution.
	It has been suggested that tourism is a fragmented sector in search of an industry. Discuss this assertion.
	Design a PowerPoint presentation outlining the role of transport in the history of tourism since 1840.
	In groups, design a table describing as many forms of mobility as you can think of – for example, commuting, migration, day trips. In a second column, identify with reasons those that can be thought of as tourism and those that cannot.
	Discuss the view that responsible or alternative tourism can never be a replacement for mass tourism.




Annotated Further Reading

Airey, D. (2018) ‘Tourism education and scholarship’, in C. Cooper, S. Volo, W.C. Gartner and N. Scott (eds), The Sage Handbook of Tourism Management: Applications of Theories and Concepts to Tourism. London: Sage. pp. 49–60.

Insightful overview of tourism education.

Fennell, D.A. and Cooper, C. (2020) Sustainable Tourism: Principles, Contexts and Practices. Bristol: Channel View.

Contemporary and thorough text covering all aspects of tourism and sustainability.

Jafari, J. and Xiao, H. (2016) Encyclopedia of Tourism. Cham: Springer.

Complete reference book of tourism with definitions and brief reviews of every topic.

www.unwto.org

An all-embracing website providing the official United Nations’ view on tourism issues such as pro-poor tourism and providing definitions, definitive statistics and approaches to tourism.

Zuelow, E.G.E. (2015) A History of Modern Tourism. London: Palgrave.

A state-of-the-art review of tourism history, specialising in the more recent history of tourism.
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Major Case Study 1.1


Hypermobility – to Fly or Not to Fly?

[image: ]An aeroplane flying at cruise altitude with contrails
Source: ©Milan Rademakers/Shutterstock.com



Introduction

As the awareness of climate change grows amongst the public, attention has turned to the carbon emissions from aircraft. Of course, air travel has brought huge benefits to society, not just in terms of tourism, but also for trade, commerce and society more broadly. However, it is now recognised that flying is bad for the environment and, as a consequence, there has been considerable media attention directed to whether we should still fly or seek alternative forms of transport, and indeed the activity of tourism itself – ‘to fly or not to fly’ has therefore become an important public debate. Butt and Shaw (2012), for example, found that whilst there is still a majority of people who support freedom to fly, there is an increasing number who feel that flying, particularly by frequent fliers, should be curtailed or even taxed.
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